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Purpose of the project
Many jobs today require an ability to sense current trends and forecast changes coming in the near future. To assess societal trends accurately, an individual must be attuned to a wide variety of media, professional, technical, and news information. Observing and listening to people is also essential.
This assignment is designed to give you experience at preliminary stages of market trend analysis. In essence, you will be doing what a buyer or a trend forecaster for the apparel industry should do—collect a wide variety of information about targeted customers from a wide array of sources. This information can be used to define directions in which to take product, line, and merchandising development.
The activities involved in preparing the “profiling” will give you an in-depth look at a consumer group other than a group to which you belong. You will gain experience at searching through a wide variety of sources of information, some related to dress and others unrelated to dress, to achieve a multifaceted understanding of your group. You will learn that any consumer group includes similarities and diversity among its members.
Procedure and contents of the project
Select a specific segment or niche of consumer group (See example consumer groups), if it is not clear, come and talk or email to professor for approval. The group you select to study will be focused on United States citizens and permanent residents who, for the most part, are not college students. To maximize learning opportunities, it is important to select a group of which you are not a part.
Each student will conduct his or her own study of the consumer group profiling and develop a consumer group profile as target consumers. As a result of your data collection, you should write a report together to summarize what you have collected about your target consumer group.
Throughout the semester, each student needs to look for information about characteristics of the target consumer group, lifestyle dimensions that shape the consumer group’s experiences, and apparel and other dress preferences of the group. The information should come from a variety of sources and will be organized in a profiling report. See the template attached, fill out the space.
Action I. Develop a cover page of the report including class number and name, your target consumer group name and your name and date.
Action II. Select your target consumer group, and describe the group in 200 words (minimum).
Action III. Find the following factors for your selected group. Use one of the following sites. (s)
1. How many are they?
2. Income
3. Age
4. What is unique aspect of them?
5. Where they reside?
6. What is marketing strategy to attract them?
7. Spending Habits
8. Occupations
9. Education
10. Religion
11. Ethnicity
12. Anything else?
Useful site.
· The United States Census Bureau- demographic data on the target group. S. Census Data/Factfinder https://factfinder.census.gov/faces/nav/jsf/pages/community_facts.xhtml (Links to an external site.)Links to an external site.
Action IV. Find minimum 3 different sources (at least 1 scholarly article and 2 other types of publication including magazine, newspaper, regional magazine, books, conference proceedings, interview, observation, and etc.) of information about your target consumers’ consumption behavior (shopping). Aim for a variety of sources and substantial volume of information. , books, Extension publications, each counting as a different source of information). Inclusion of information about real people and from media sources is encouraged. Media often present exaggerated stereotypes, but a knowledge of stereotypes and the deviation of real people from those stereotypes will help you understand your consumer group. You should provide reference as APA.
Action V. Add target consumer group’s images in the report. If you take the images from online, you have to add reference at the end (as image acknowledgement).
 
Those five components of profiling report you amass are the minimum requirements for the profiling report. A student can receive a project grade of no greater than a “C” for completing only the minimum. Your profiling report will be evaluated on variety and volume of materials collected. Following are suggestions for other types of information you may add to the notebook. Usefulness of sources will vary with the consumer group studied. The information you collect may include:
Newspaper, magazine, and journal article(s) about the target group that include general information about the consumer group or dress specific information. As with the indexed article, include a complete copy of any additional articles with main points highlighted, or provide a written summary of the article. To help locate articles, make use of computerized indexes such as the Guide to Periodical Literature, The New York Times Index, Wall Street Journal Index, Lexus/Nexus, index of local newspapers, Women’s Wear Daily Index, Daily News Record Index, and other indexes available in the library (copies of WWD, DNR and Apparel News are located in apparel lab.). Also look for reading in your text that relate to your group.
Dates of sources should be within 5 years of the current date, except for historical pieces about the group or key articles from scholarly sources during the last 10 years. But try to emphasize newer and up-to-date information.
Evaluation of Profiling Report
All inclusions of information, labeling of sources, and organization must be completed by the due date. Report will be graded on          
 
	Criteria
	90-100
	80-89
	70-79
	60-69
	0-59

	Satisfy all 5 Action components is the best way to receive the full credit.
	Excellent quality.
Satisfy all 5 actions well and submit the report on time.
APA reference.
	Good quality.
Satisfy action III fact finder analysis and IV resource analysis well.
APA reference.
	Moderate quality.
At least one of action III fact finder or IV resource analysis well.
APA reference is missing
	Poor quality.
Contents are existing but did not follow the guideline well.
Incorrect APA reference.
	Missing assignment.



